
  

Highlights from the October 2013 Survey

CEO CONFIDENCE CONVERGING WORLDWIDE

•	 Business	confidence	in	the	disparate	regions	of	the	world	
continued	to	converge	in	the	third	quarter	of	2013,	as	some	
of	the	hotter	economies	stayed	tempered	while	some	of	the	
slower-growing	economies	picked	up	the	pace.

  
•	 Specifically,	less	than	a	point	now	separates	the	confidence	

levels	of	Asia	and	the	European	Union,	compared	with	a	
12.8-point	difference	six	months	ago.

 
•	 CEO	confidence	within	Asia	is	also	converging	

dramatically.	The	spread	between	confidence	levels	in	the	
Asian	Tiger	Cub	economies	and	Japan	has	shrunk	from	17	
points	to	just	7	points	over	the	past	year.		

  
•	 YPO	and	WPO	member	confidence	in	the	European	Union	

surged	to	its	highest	level	in	two	and	a	half	years.	Last	
quarter,	the	EU	broke	its	two-year	run	as	the	world’s	most	
discouraged	region,	leaving	that	dubious	honor	to	Latin	
America. 

  
•	 Australasia	(Australia	and	New	Zealand)	shot	up	to	its	

highest	level	in	three	years	and	is	more	confident	than	Asia	
for	the	first	time	in	the	history	of	the	survey	--	but	Africa	is	
still	the	world’s	most	optimistic	region.   

•	 YPO	and	WPO	members:	get	exclusive	in-depth	analysis	at	
www.ypowpo.org/globalpulse.	Friends	of	YPO:	see	www.
ypo.org/globalpulse.

The	converging	confidence	between	
developed	and	emerging	economies	
revealed	18	months	ago	through	the	
YPO	Global	Pulse	persists,	with	the	
combined	confidence	of	G7	nations	now	
on	a	par	with	that	of	the	BRICS.	Despite	
growing	optimism	in	other	markets,	
confidence	in	the	United	States	remains	
stuck	in	the	tight	range	it	has	held	for	15	
months.	Southeast	Asia	and	South	Africa	
are	still	bright	spots.

YPO	CONFIDENCE	INDEX	BY	AREA	arrows indicate directional change versus previous quarter 
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KEY	FINDINGS	n=2,113

Business confidence converging
within Asia

Eurozone: core and periphery
both more upbeat

Business confidence in South Africa
breaks away from other BRICS
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Dear YPO and WPO leaders,

I hope you have been energized by this week at the Denver Global Leadership Congress. 
On the eve of the Summit, the excitement builds. It is with that spirit and excitement that I 
share the enclosed with you – the 2011 YPO-WPO International Events brochure, hot off 
the presses. 

YPO-WPO events can change your life and the lives of your family.

Lovingly detailed and executed, these events allow you to go beyond your perceived limi-
tations, to push yourself to new heights. Whatever your budget or schedule, our champi-
ons offer something that you – and indeed every member of your family – can appreciate. 
More importantly, our events are planned and attended by other YPO and WPO members. 
No travel agent in the world can offer you that: an amazing journey with your peers. 

So look at our listings, check the website for more details, and most importantly, sign up 
for an event today. Take full advantage of your YPO or WPO membership, with unique, 
exclusive offerings that will enrich your business and your life.

Enjoy the Summit! With warmest regards for a happy and prosperous 2011,

Carlos Betancourt (YPO Sao Paulo)
YPO-WPO International Events Chair
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Results by Geographic Area, October 2013

Most recent quarter results, compared to last year
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